
Your digital business FMO

Cross-Selling Workshop

for Tax Preparers

“If crossover selling is done well, it will continue to grow”



Who We are

Premier Insurance Contracts, Inc.,   is a Field Marketing Organization (FMO):

• Established in 2005

• Enrolled more than 52,000 clients into an ACA or MA plan since inception.

• 2006 - Brokers Presidents Club for Texas HealthSpring.

• 2007 - Brokers Presidents club for Texas HealthSpring.

• 2010 - 2nd runner up for national general agencies for Cigna HealthSpring.

• 2011 - 2nd runner up for national general agencies for Cigna HealthSpring. 

• 2016 Top National agency for Molina Healthcare selling Affordable Care Act (ACA).

• Ambetter Top Producer 2019 ACA.



My Bio

Al Castellanos - CFP®

Executive Marketing Director

Certified Financial Planner ™

Master of Science Financial Planning

Master of Science Financial Analysis

Master Planner Advance Studies™



➢ Integrity 

➢Objective Advice

➢Competence

➢Fair Treatment

➢Privacy

➢Professionalism

➢Diligence 

Standards of 

Professional Conduct



What is Deterministic?
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Total Financial Governance®



Who makes money with

an insurance license?

$$$     $$$    $$$            $$$  $

$

$$$$

$$$$$$$$

$$$$$$         



Make money by redefining 

your business!

➢ What about making money selling additional products?

➢ Cross sell other products by redefining the scope and 

realm of the relationship.

➢ Your client several times your client!!!



The Strategy 

Strategy

➢ Use mandatory products to 

get relationship started.

➢ Accumulate many clients.

➢ Proceed to Cross Sell

ACA,  Medicare Advantage and Tax Preparation
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The Markets

➢ ACA - Affordable Care Act.

➢ M.A. - Medicare Advantage.

➢ Annuities



The 1095 Form 

From now on, for 

the rest of your 

life, every time 

you see this form, 

you could say Hi 

or Bye to $200.



The Markets - ACA



The Markets Size Texas - ACA
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Enrollment in Medicare Advantage

61 million people on Medicare in 2018



The Market Size in the USA

In 2017, the majority of the 57 million people on Medicare are covered by traditional 
Medicare, with one-third (33%) enrolled in a Medicare Advantage plan. 



The Market Size in Texas - MA

Dallas/Fort Worth Metro:   63,744 * $ 455 = $ 29,003,520

Houston Metropolitan:        59,864 * $ 455 = $ 27,238,120

The Valley:                              7,683 * $ 455 =  $ 3,495,765

San Antonio:                          22,730 * $ 455 = $ 10,342,150

Individuals turning 65 over the next 12 months



Annuities

Annuity Sales Opportunities

❑ SEP – Simplified Employee Pension Plan

❑ IRAS

❑ 401(k) / 403(b) Rollovers



Power 10 Protector Annuity



Power 10 Protector  Example 

$ 350,000 401(k) rollover:

❑ Commission: 4.5%

❑ $ 350,000 X 4.5 %  =  $ 15,750 Commission



Medicare Advantage Affordable Care Act (ACA)

Preferred Carriers

Annuities



Licensing



Certification - ACA

Plan year 2019 Marketplace registration and training for 

agents and brokers is now available on the Centers for 

Medicare & Medicaid Services (CMS) Enterprise Portal!

https://portal.cms.gov/wps/portal/unauthportal/home/


Certification – Medicare Advantage



Three ways to work

1. Full engagement – You 

getting licensed.

2. Partial engagement – We 

place an insurance agent at 

your office.

3. Referral fee – We process 

the clients and you get 

referral fee.



Work to Do



The Time Horizon Matrix

1. Short Term – Immediately - Annuities, T65 M.A.  

2. Intermediate Term – This AEP (November 2019, ACA)

3. Long Term – 2020 and Beyond – All Products



The Vision



AINFE Client Presentations



AINFE Workshops



AINFE Workshops



AINFE Workshops



Social Media Marketing



Social Media 24/7

1

2

Every Monday, we will conduct our Social Media 24/7 meeting. 



➢ Define your Business & Target Audience (10 videos)

➢ Brand Identity (5 videos)

➢ Websites (13 videos)

➢ Email Marketing (9 videos)

➢ Copywriting & Blogging (7 videos)

➢ YouTube (19 videos)

➢ Video Marketing (24 videos)

➢ Facebook Group (4 videos)

➢ Facebook Pages (18 videos)

➢ Facebook Ads (9 videos)

➢ Facebook Retargeting (9 videos)

➢ Facebook for local business (4 videos)

Digital Marketing Masterclass



Digital Marketing Masterclass

➢ Google AdWords (14 videos)

➢ Google Analytics (7 videos)

➢ Twitter (17 videos)

➢ Instagram (20 videos)

➢ Pinterest (15 videos)

➢ LinkedIn (19 videos)

➢ Periscope (11 videos)

➢ Social Media Live Streaming (18 videos)

➢ Podcasting (7 videos)

➢ Quora (2 videos)

➢ Total Social Media Marketing Lecture (261 Videos)



Lead Programs

➢ Lists

➢ Mailing Campaigns

➢ Telemarketing Campaigns

➢ Virtual Marketing 

➢ Financial Planning Workshops



The  Business Opportunity

➢ Sell three times more products.

➢ Incentivize retention and persistence.

➢ Make money by enhancing relationships.



At the end of the day…..



Questions ?


